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Highlights

The University of Maine System (UMS) received cash gifts totaling $18.2 million during FY2011,
with the largest contribution 31.8% (or $5.8 million) coming from University Foundations. 34.4% (or
$6.3 million) of cash gifts was restricted for scholarships and 21.4% (or $3.9 million) was restricted
for facilities related projects.

At June 30, 2011, the market value of UMS endowed and non-endowed gift balances was $155.1
million, an increase of $19.6 million or 14.5% compared to the prior year end balance.

The market value of all UMS and affiliated organization endowed funds was $296.5 million at June
30, 2011 which was an increase of $48.0 million or 19.3% compared to the prior year end balance.

Significant gifts include:

(0]

The University of Maine (UM) received many large gifts and pledges in FY2011 including a
$5.5 million pledge from the Harold Alfond Foundation to renovate Alfond Arena and the
Memorial Gym, an anticipated $5 million pledge from New Balance to support athletic facility
renovations, a $1 million pledge from Paul Coulombe for scholarships, and a $693 thousand
gift-in-kind from Honeywell International, Inc. to benefit the UM Process Development Center.

A total of 120 new gift funds were established at UM, including 12 for endowed scholarships
and 76 for annual scholarships.

The University of Maine at Farmington (UMF) received a $450 thousand bequest from the
Estate of Marion Desmond Allen (Class of 1935) for the Charles and Marion D. Allen
Scholarship. This scholarship will support undergraduate and graduate students who have
graduated from South Portland High School or Cape Elizabeth High School.

The University of Maine at Machias (UMM) received over $11 thousand in gifts in memory of
Joan M. Getchell. Joan served in various payroll, accounting and human resource capacities in
the Business Office of UMM for 42 years, with her final position being the assistant to the VP
for Administration and Finance. An endowed scholarship fund has been established in her
memory with earnings to be used for scholarships for undergraduate students from Washington
County studying Business Administration.

The University of Southern Maine (USM) received $1.2 million in support of USM’s property,
buildings and equipment, with over 99% collected by the USM Foundation. These
contributions include funds for installation of an athletic turf field, renovations to Robie Andrews
Hall and future Music, Visual and Performing Arts construction and renovation feasibility
studies.

USM and the UMaine School of Law received gifts and pledge payments for student financial
aid totaling $504 thousand, a slight increase over the previous fiscal year. Significant donor
gifts included continued support for many non-endowed scholarship funds.

Support for USM’s academic divisions totaled $261 thousand. This support includes pledge
payments for the School of Business'’s Risk Management Program totaling $141 thousand.
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UMS received cash gifts of $18.2M in FY2011, compared with $16.8M in FY2010. The $1.4M net
increase includes a $1.7M increase in UM gifts, a decline of $0.9 in USM gifts and an increase of $0.4 in
UMF gifts. For comparative data by campus for the 5 years ended June 30, 2011, see page 4 of this
report.
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77% of UMS giftsin FY2011 were received from non-profits, corporations, and foundations. For
comparative data for the 5 years ended June 30, 2011, see page 4 of this report.

FY11 Cash Gifts Received*
by Donor Type

(in Millions)

Corporations
$2.74

’

Individuals
$1.38

University

Sity % Alumni $2.66
Foundations;

[1a6% ] %

$5.77
Alumni
JAssociations
$0.18
Other Non-Profit
$0.19 Organizations

$5.23

|__s182 Mmilion |

* Cash Gifts Received includes cash, checks and negotiable securities only; not gifts-in-kind or pledges receivable.



UNIVERSITY OF MAINE SYSTEM
ANNUAL REPORT ON GIFTS AND FUND RAISING
Year Ended June 30, 2011

The $18.2 million in total gifts received in FY2011 included gifts of over $6 million for student aid,
$2 million of which was endowed and over $4 million available forimnmediate use. Facilities
construction and renovation gifts totalled nearly $4 million and almost $3 million was received for
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$16.7 million or 92% of gifts received in FY2011 were earmarked by the donor for a particular
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Cash Gifts Received by Campus by Donor Type (Unaudited)

Multi-Campus
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($ in Thousands)

2007 2008 2009 2010 2011

Alumni $ 1436 $ 1093 $ 287 713 1941
Individuals 524 742 974 661 816
Corporations 2,482 2,298 1762 2,346 2,243
Alumni Association 366 508 309 22 50
University Foundation 5,785 7,613 6,134 4,122 4,448
Non-Profit 1,056 1405 1843 4,589 4,727
Other 372 261 31 45 72
Total $ 12,021 $ 13,920 $ 11,340 12,598 14,297
Alumni $ - $ - $ 1 1 31
Individuals 34 98 57 78 80
Corporations 2,438 221 43 12 87
University Foundation - - - 2 -
Non-Profit - - - 22 69
Other 59 34 35 n -
Total $ 2,531 $ 353 $ 136 226 267
Alumni $ 138 $ 24 $ 96 238 523
Individuals 447 557 187 21 13
Corporations 6 139 7 5 4
University Foundation 3 3 2 - -
Non-Profit 6 154 4 3 160
Other 2 16 30 n -
Total $ 622 $ 993 $ 336 378 800
Alumni $ e} $ 9 $ 20 26 22
Individuals 8 7 9 27 28
Corporations 5 7 8 9 3
University Foundation - 25 5 5 -
Non-Profit 1 - - - 6
Other - 3 2 n -
Total $ 33 $ 61 $ 54 78 59
Alumni $ 35 $ el $ 9 6 10
Individuals 66 23 22 20 29
Corporations 5 6 4 1 5
Non-Profit 3 8 2 - 1
Other 1 4 1 1 -
Total $ 110 $ 60 $ 38 28 45
Alumni $ 71 $ 70 $ 4 B 2
Individuals 1 - - 1 70
Corporations 2 - - - 9
University Foundation 96 12 19 19 96
Non-Profit - - - - 40
Total $ 170 $ 182 $ 123 138 217
Alumni $ 208 $ 139 $ 138 25 132
Individuals 337 335 458 206 244
Corporations 553 459 345 417 389
Alumni Association 12 103 86 8 125
University Foundation 495 1451 9,396 1803 1230
Non-Profit 588 758 1395 671 198
Other 129 m 133 71 119
Total $ 2,422 $ 3,356 $ 11,951 3,311 2,437
Individuals $ 47 $ 8 $ - 10 -
Corporations 7 1 1 - 3
Non-Profit 21 46 98 57 29
Other - 2 - 2 -
Total $ 175 $ 67 $ 99 69 32
Alumni $ 1,907 $ 1,464 $ 555 1,127 2,661
Individuals 1464 1,780 1,707 1,124 1,380
Corporations 5,508 3,131 2,170 2,890 2,743
Alumni Associations 478 611 395 140 175
University Foundation 6,379 9,204 15,676 6,049 5,774
Non-Profit 1,775 2,371 3,342 5,342 5,230
Other 573 431 232 152 191
Total $ 18,084 $ 18,992 $ 24,077 16,824 18,154




UMS

UNIVERSITY OF MAINE SYSTEM

ANNUAL REPORT ON GIFTS AND FUND RAISING
Year Ended June 30, 2011

UMS Endowment Market Value and Gift Balances by Campus and UMS Affiliated Organizations
Endowment Market Values (Unaudited)

($in Thousands)

2007 2008 2009 2010 2011
UMS Endowment Pool Market Value (not including Affiliated Organizations invested in Endowment Pool)
um $ 67,748 $ 63,013 $ 49,456 54,467 65,164
UMA 1,733 1,678 3,755 4,215 5,018
UMF 10,163 9,634 7,583 8,222 10,202
UMFK 1,523 1,415 1,209 1,299 1,507
UMM 1,719 1,603 1,252 1,354 1,610
UMPI 1,286 1,194 932 980 1,135
UsM 15,572 14,741 11,551 12,313 14,339
SWS 11,898 11,058 6,197 6,585 7,676
Total UMS Endowment Pool $ 111642 $ 104,336 3 81,935 89,435 106,651
UMS Non-Endowed Gift Account Balances
um $ 25,452 $ 26,899 $ 32,588 34,351 37,964
UMA 831 410 645 574 698
UMF 7,031 1,997 2,279 2,249 1,682
UMFK 641 726 674 694 404
UMM 319 362 339 377 372
UMPI 394 463 463 362 436
UsM 8,335 8,403 8,218 6,750 6,268
SWS 798 841 688 699 632
Total UMS Non-Endowed Gift Account Balances $ 43,801 $ 40,101 $ 45,894 46,056 48,456
Total UMS Endowed and Non-Endowed Gift Balances $ 155443 $ 144437 $ 127,829 135,491 155,107
UMS Affiliated Organizations Endowment Market Value
UM Alumni Association $ - $ - $ - - -
UM Foundation 145,123 142,788 109,667 123,587 149,060
UM Pulp & Paper Foundation 14,183 15,086 10,896 12,439 13,073
Pine Tree State 4-H Club Foundation 3,476 3,486 2,183 2,514 2,754
162,782 161,360 122,746 138,540 164,887
UMA Foundation * N/A * N/A * N/A * - -
UMF Alumni Foundation ** 1,062 1,008 1,005 1,123 1,329
UMFK Alumni Association - - - - -
UMFK Foundation ** 557 566 465 622 868
John L. Martin Scholarship Fund ** 93 86 67 73 85
650 652 532 695 953
UMM Alumni Association - - - - -
Foundation of the University at Presque Isle 2,947 2,820 2,816 3,074 3,616
USM Foundation ** 9,724 9,185 11,422 13,140 16,066
UM Law Alumni Association - - - - -
UM Law School Foundation 2,675 2,797 2,259 2,469 3,022
12,399 11,982 13,681 15,609 19,088
Total UMS Affiliated Organizations Endowment MV $ 179,840 $ 177,822 $ 140,780 159,041 189,873
Total UMS Endowed & Non-Endow ed Gift Bal & Affil Org Endowments $ 335,283 $ 322,259 $ 268,609 294,532 344,980
Total UMS and Affiliated Organizations Endowment MV (Excludes Non-Endow ed Gift Balances)
UMS Endow ment Pool Market Value $ 111,642 $ 104,336 $ 81,935 89,435 106,651
UMS Affiliated Organizations Endow ments Invested in UMS Pool 11,436 10,845 12,959 14,958 18,348
Total UMS & Affiliated Organizations Endow ments Invested by UMS in Pool 123,078 115,181 94,894 104,393 124,999
Total UMS Affiliated Organizations Endow ments Invested Elsew here 168,404 166,977 127,821 144,083 171,525
Total UMS and Affiliated Organizations Endowment MV $ 291,482 $ 282,158 $ 222,715 248,476 296,524

* The UMA Foundation w as reaffiliated with UMS in FY 2010.
** Affiliated Organization Endow ment funds invested in UMS Pool.
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UMS and Affiliates Endowment Market Values (MV) and UMS Gift Balances by Campus (Unaudited)

($in Thousands)

2007 2008 2009 2010 2011
UM & UM Affiliates
University Endow ment Pool Market Value $ 67,748 $ 63,013 $ 49,456 $ 54,467 $ 65,164
University Non-Endow ed Gift Account Balances 25,452 26,899 32,588 34,351 37,964
UM Alumni Association Endow ment Market Value - - - - -
UM Foundation Endow ment Market Value 145,123 142,788 109,667 123,587 149,060
UM Pulp & Paper Foundation Endow ment Market Value 14,183 15,086 10,896 12,439 13,073
Pine Tree State 4-H Club Foundation Endow ment Market Value 3,476 3,486 2,183 2,514 2,754
255,982 251,272 204,790 227,358 268,015
UMA & UMA Affiliates
University Endow ment Pool Market Value 1,733 1,678 3,755 4,215 5,018
University Non-Endow ed Gift Account Balances 831 410 645 574 698
UMA Foundation Endow ment Market Value * N/A * N/A * N/A - -
2,564 2,088 4,400 4,789 5,716
UMF & UMF Affiliates
University Endow ment Pool Market Value 10,163 9,634 7,583 8,222 10,202
University Non-Endow ed Gift Account Balances 7,031 1,997 2,279 2,249 1,682
UMF Alumni Foundation Endow ment Market Value ** 1,062 1,008 1,005 1,123 1,329
18,256 12,639 10,867 11,594 13,213
UMFK & UMFK Affiliates
University Endow ment Pool Market Value 1,523 1,415 1,209 1,299 1,507
University Non-Endow ed Gift Account Balances 641 726 674 694 404
UMFK Foundation Endow ment Market Value ** 557 566 465 622 868
UMFK Alumni Association Endow ment Market Value ** - - - - -
John L. Martin Scholarship Fund Endow ment Market Value ** 93 86 67 73 85
2,814 2,793 2,415 2,688 2,864
UMM & UMM Affiliates
University Endow ment Pool Market Value 1,719 1,603 1,252 1,354 1,610
University Non-Endow ed Gift Account Balances 319 362 339 377 372
UMM Alumni Association Endow ment Market Value - - - - -
2,038 1,965 1,591 1,731 1,982
UMPI & UMPI Affiliates
University Endow ment Pool Market Value 1,286 1,194 932 980 1,135
University Non-Endow ed Gift Account Balances 394 463 463 362 436
Foundation of the University at Presque Isle Endow ment Market Value 2,947 2,820 2,816 3,074 3,616
4,627 4477 4211 4,416 5,187
USM & USM Affiliates
University Endow ment Pool Market Value 15,572 14,741 11,551 12,313 14,339
University Non-Endow ed Gift Account Balances 8,335 8,403 8,218 6,750 6,268
USM Foundation Endow ment Market Value ** 9,724 9,185 11,422 13,140 16,066
UM Law Alumni Association Endow ment Market Value - - - - -
UM Law School Foundation Endow ment Market Value 2,675 2,797 2,259 2,469 3,022
36,306 35,126 33,450 34,672 39,695
SWS
University Endow ment Pool Market Value 11,898 11,058 6,197 6,585 7,676
University Non-Endow ed Gift Account Balances 798 841 688 699 632
12,696 11,899 6,885 7,284 8,308
Total UMS & Affiliates Endowment MV & UMS Gift Balances by Campus $ 335,283 $ 322,259 $ 268,609 $ 294,532 $ 344,980
Total University Endowment Pool Market Value $ 111,642 $ 104,336 $ 81,935 $ 89435 $ 106,651
Total University Non-Endow ed Gift Account Balances $ 43,801 $ 40,101 $ 45894 $ 46,056 $ 48,456
Total UMS Affiliated Org Endow ments Invested in UMS Pool 11,436 10,845 12,959 14,958 18,348
Total UMS Affiliated Org Endow ments Not Invested in UMS Pool 168,404 166,977 127,821 144,083 171,525
$ 179,840 $ 177,822 $ 140,780 $ 159,041 $ 189,873
Total UMS & Affiliates Endowment MV & UMS Gift Balances by Campus $ 335,283 $ 322,259 $ 268,609 $ 294,532 $ 344,980

* The UMA Foundation w as reaffiliated w ith the University of Maine Systemin FY2010.
= Affiliated Organization Endow ment funds invested in UMS Pool.
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($in Thousands)

2007 2008 2009 2010 2011

UM

UM Alumni Association $ 792 $ 1,004 $ 649 $709 $598

UM Foundation 23,213 12,601 6,578 5,365 6,418

UM Pulp & Paper Foundation 373 672 225 214 170

Pine Tree State 4-H Club Foundation 258 147 141 80 68
UMA

UMA Foundation N/A * N/A * N/A * 2 0
UMF

UMF Alumni Foundation 22 16 247 10 4
UMFK

UMFK Alumni Association 3 4 1 3 4

UMFK Foundation 24 40 18 101 135

John L. Martin Scholarship Fund 11 0 0 3 0
UMM

UMM Alumni Association 0 0 0 2 1
UMPI

Foundation of the University at Presque Isle 42 61 65 75 152
USM

USM Foundation 9,873 3,650 4,182 2,512 1,762

UM Law Alumni Association 137 158 145 175 189

UM Law School Foundation 340 436 283 308 389
Total Cash Gifts Received by Affiliated Organizations** $ 35,088 $ 18,789 $ 12,534 $ 9,559 9,890

The UMA Foundation was reaffiliated with the University of Maine System in FY2010.
Totalincludes affiliated organizations' funds both investedinthe UMS Pooland invested elsewhere (as reported to

UMS by those affiliates.)

Note: Pages 3 and 4 of this report show UMS cash gifts received.
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Status of Capital Campaigns (Unaudited)

Private Gifts Received & Amount

Support Outstanding in Excess
Start End Campaign Pledges of Goal
Development Activity Date Date Goal (as of 06/2011) (as of 06/2011)
($ in Millions)  ($in Millions)  ($ in Millions)
UM  Campaign Maine 07/01/05 06/30/11 $150.0 $157.2 * $7.2

* Includes gifts and pledges received by the University of Maine and its affiliated fund raising organizations.

Campaign Maine will take the University of Maine to the next level and allow it to compete with the best
universities in the country. Funding priorities revolve around academic and facility enhancements. These
include, but are not limited to, endowed undergraduate scholarships, graduate fellowships, endowed

chairs and professorships, promotion and enhancement of University programs, and capital improvements
for University facilities.
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Notes

Board of Trustees Policy on Acceptance of Gifts

The UMS Board of Trustees policy on Acceptance of Gifts, Development Activities, &
Fund Raising Campaigns requires that each University President submit an annual fund
raising activity report to the Chancellor for consolidation and submission to the Board of
Trustees for approval at the September meeting. The report will include activities of
affiliated support groups.

This Annual Report on Gifts and Fund Raising provides a summary of gifts received by
the Universities and affiliated support groups during fiscal year 2011. All gifts received
fulfill the policy requirements of the Board of Trustees and UMS follows the intent of the
donors. It is the intention of the Board of Trustees to ensure that the System or its
Universities are prohibited from accepting funds from any source that would interfere with
or otherwise restrict the academic freedoms of these institutions.

Affiliated Organizations

Information related to affiliated organizations has been supplied by those organizations.
Such information has not been audited or verified in any way by UMS.
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Mission Statements of University Affiliated Fund Raising Organizations

University of Maine Alumni Association

We represent the interests of all Alumni who share the common bond of having attended the
University of Maine. We represent their thinking and their expectations to the University’'s
leadership, to the student community, and to the residents and elected officials of Maine. We are
the independent voice of the alumni. We also represent the interests of the university to all
alumni. From our unique vantage point, we provide alumni with relevant programs, events,
networking, information and incentives to encourage them to engage in an enriching lifelong
connection with the university that benefits both the university and the alumni.

University of Maine Foundation

The University of Maine Foundation, acting as a separate organization, will work collaboratively
with all entities to encourage philanthropic support by growing the endowment through
planned/deferred giving for the University of Maine and other charitable organizations while
carrying out the donor’s wishes in perpetuity.

University of Maine Pulp and Paper Foundation

The purpose of the Foundation is to promote the following objectives:

1. To interest highly capable students in preparing for and advancing in engineering and
forestry careers in pulp and paper and related industries.

2. To provide financial assistance in the form of loans, grants and scholarships for students
who plan careers in pulp and paper and related industries.

3. To assist and advise the University in developing a curriculum of undergraduate and
advanced study and continuing education to meet the needs of members of the
Foundation.

4, To encourage promising students to elect a curriculum emphasizing operational
management in pulp and paper and related industries.

5. To help assure that the staff responsible for teaching pulp and paper related subjects are
well motivated and of the highest quality.

6. To advance fundamental and applied research for pulp and paper and related industries.

Pine Tree State 4-H Club Foundation

The Pine Tree State 4-H Foundation was established in 1961 to help support the University of
Maine’s Cooperative Extension 4-H educational programs. We achieve this by promoting,
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fostering and encouraging programs in youth education development and leadership. This
function is carried out through the University of Maine Cooperative Extension for more than
25,000 Maine youths. The work of the Foundation would not be possible without its many
volunteers, donors, and sponsors.

.University of Maine at Augusta Foundation

The University of Maine at Augusta Foundation was established to support and develop fund-
raising within the University and business community, promoting alumni and private contributions.
These funds, in addition to substantial scholarship contributions, will be utilized to advance
financially the academic mission by addressing both present and future needs of the campus as
they arise. These would include but not be limited to building endowments, support of programs
(i.e. honors, athletics, architecture), campus special events and development of new programs. In
addition, the Foundation could play an adjunct role in the development of funding of industry
specific programs through friend building and fund raising. The University of Maine at Augusta
Foundation, operating as a non-profit entity, is committed to the financial support of the goals of
UMA through fund raising and friend building within the state of Maine.

University of Maine at Farmington Alumni Foundation

The purpose of said Corporation is to operate an endowment foundation for the benefit of the
University of Maine at Farmington and receive gifts from alumni and from the public for the benefit
of the University of Maine at Farmington, and to receive, hold, invest, and administer property in
order to make expenditures to or for the benefit of the University of Maine at Farmington.

University of Maine at Fort Kent Alumni Association

The object of this Association shall be to promote and foster the best interests of the University of
Maine at Fort Kent.

University of Maine at Fort Kent Foundation

The purposes of said Corporation are to acquire real or personal property by devise, bequest, gift,
donation, or otherwise, to hold, administer, control, and manage the same for the benefit of the
University of Maine at Fort Kent, its faculty or students, or any member of either body, upon such
terms and to such ends as donors, testators, or others shall prescribe, or otherwise on terms
prescribed by this Foundation in the exercise of its discretion.

John L. Martin Scholarship Fund - University of Maine at Fort Kent

The John L. Martin Scholarship Fund exists solely to provide scholarship awards to entering
freshman at the University of Maine at Fort Kent and summer scholarships to Bachelor of Science
in Environmental Studies students at UMFK who are working on the Allagash Wilderness
Waterway.
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University of Maine at Machias Alumni Association

The mission of the Alumni Association is to contribute to the growth and prosperity of the
University of Maine at Machias, to establish and maintain an effective, strong relationship between
the Association and the University, to support the administration in striving to maintain the high
educational standards which were originally established for Washington State Normal School, to
promote positive public relations and to maintain a well-organized active membership.

Foundation of the University at Presque Isle

The mission of the Foundation is to promote educational endeavors in connection with the
University of Maine at Presque Isle and to receive and administer funds for scientific,
educational, and research purposes, all for the public welfare of campus and community.

University of Southern Maine Foundation

The University of Southern Maine Foundation is an independent, non-profit, fundraising
organization whose purpose is to actively build and steward its resources in support of the
University’s mission of education, research and public service and to educate the public about
the activities and programs of the University of Southern Maine.

University of Maine Law Alumni Association

The University of Maine Law Alumni Association is committed to assisting the Law School fulfill
its educational and professional mission and to serving the needs of its members by:

e Forging and fostering lasting relationships among the Law School, alumni and the legal
community,

e Supporting the financial stability, growth and progress of the Law School through annual and
special fundraising activities,

e Facilitating communication among the Law School, alumni and the legal community, and

e Planning and supporting alumni and law student events.

University of Maine School of Law Foundation

It is the mission of the University of Maine School of Law Foundation to raise, manage and
distribute funds for the support and improvement of the University of Maine School of Law and
the education it provides, so that it will become an internationally recognized law school.
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